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Many factors were involved—doubts ae 
about the economy, automotive strikesQ ev... mayo a ey Ce an 
and the continuing inroads made .bypeey oe OO ae Sues 
television—but their cumulative effect../ 97. 
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was to shrink magazine advertising rev-° ! - Dee pe ed ae | 


azines showed the sharpest decline. : . 
Though still carrying far more advertis- ; rere eae is 
ing than any other publication, Lire ; Bey One 
was down almost $14 million, to $155,- : 

700,000, Look was down more than 

$3,000,000, to $77,000,000; the Read- 

er’s Digest had a drop of $12 million, 
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ning Post showed a drop of more than. ~- Day te Nyaa 
$2,600,000 and Holiday was off half a ; , 


.. Two newsweeklics showed a substan-.. re ee ee alae 
tial gain. Time was .up more than.) ~~ ; ; ; 
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on the other hand, was down $200,000, ~ - , ames : , ‘ 
to $25,800,000. Most specialty mag- . . 7 : 


‘ azines showed impressive gains: TV- |. . ge . 
- Guide was up more than .8%, to $45,-. - * te Me are ' L, 


$00,000. Forbes rose 28%, to $6,600, 9. os RES uy, | 
000. The fashion magazines were equal-: oot Pao east : {i 
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If further proof was needed that a rae Boe 
smartly packaged sex sells, 1967 fur-.*-° ~ we oe ie ow 


' nished it. By linking sex with the swing- ° 
_ ing life, .Playboy, whose circulation 
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spurted 28% to 5,000,000, saw its ad 2 cae “Eg z 
revenue rise 19% to $20,500,000. By : ee ee 
making sex seem as routine and casual - oe , Ao : 
as teeth-brushing or hair-setting, Helen’: * : 


into something comfortable—an ad rev- 
enue increase to $3,600,000, which isn’t, ss 
a very high figure, but for Cosmos. : 
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